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Email Specifications and Production Guidelines 
This document will provide the information that you need to best utilize email as a channel to 
promote your products and services and achieve optimal results. 
 
 



Newsletter Sponsorship 
A variety of ad sizes are available for sponsorship of AgWeb/Farm Journal enewsletters. 
 
Sizes Available: 
Big Box (300x250):  Most eNewsletters 
 
Leaderboard (468x60):  Today on AgWeb 
 
Custom (600x200)  Beef Today’s Cattle Drive 
    Dairy Today E-Update 
 
File types:     .GIF or .JPEG 
 
File sizes:  15K maximum file size per image (low or medium 

  resolution recommended) 
 
Materials due:    3 business days prior to deployment 
 
 
Third Party Sends 
AgWeb hosts email sends on behalf of our advertising partners 
 
How it works: 

 Those subscribers in our database who have opted in to receive messages from our 
partners are available to clients for rental purposes 

 We host the email send rather than share the email addresses of our subscribers  
 Partners provide us with: 

o The parameters of the send (i.e., target growers of 500+ corn acres in NE) 
o The email body text, images, links & creative in an HTML file format 

 We produce and manage the send 
 We provide reporting after 72 hours and at month-end 

 
File type:   HTML 
 
File size:   65K maximum file size 
 
Materials due:   5 business days prior to send 
 
Custom design:  AgWeb can assist with design production and HTML creation  

for an additional fee.  Body copy and links must be received 7  
business days prior to send date. 

 

Process: Soon after confirming an email send, AgWeb will begin to 
construct and test your content, sending sample mailings to 
designated test lists.   

 
    During the build and test process, AgWeb reviews: 

1) All links 
2) Images 
3) Bookmarks 
4) Subject lines 
5) From names 
6) Dynamic content (if applicable) 
7) Personalization (if applicable) 
8) HTML to the materials that were submitted by the client.   



 

Email Campaign Requirements: 

 Subject line – recommended 6 words or less (40-60 characters maximum) 

 From name – AgWeb Partner: _______________  

 HTML 

 Requested send date 

 Test date 

 List requirements 

 

Measuring performance: 
 
Open rate: The number of HTML message recipients who opened the email; 

a percentage of the total number of emails sent.  Open rate is a 
key metric for judging an email campaign’s success.  It must be 
noted that the rate indicates only the number of emails opened 
from the total amount sent, not just those that were actually 
delivered. Also, some email clients allow users to scan message 
content without actually opening the message, which is not 
consistently calculated as an open. 

 
Click-through rate: A click-through rate is a measure of how often an email recipient 

clicks on a link in your email, expressed as a percentage of the 
emails sent.  

 
Click-throughs can be measured as either aggregate or unique. 
Unique measures what percentage of the audience clicked at 
least once, while aggregate includes duplicate click-throughs by 
the same recipient.  
 

 
Click-to-open rate: The click-to-open rate is the ratio of unique clicks as a 

percentage of unique opens.   
 

The CTOR measures how effective your email message was in 
motivating recipients who opened it to then click a link. 

 
Surveys/Research Studies 
AgWeb can host surveys/research studies in addition to email sends on behalf of our advertising 
partners 
 
How it works: 

 Similar to third party sends in that we host the send for the client and do not share 
subscriber’s email addresses 

 We manage the email invitation, the build and execution of the survey, and provide basic 
study results 

 Demographic data as contained within our email database can be associated with a 
subscriber’s responses behind-the-scenes but may not be tied to any personally 
identifiable data points (address, email address, phone number, etc.)  If personally 
identifiable demographic data is desired, it must be contained within the study’s questions 
and provided by the responder 

 We provide reporting after 72 hours and at month-end 
 



File type: Survey questions can be provided in a .DOC format if AgWeb 
hosts the survey.  If the client is hosting the survey, the survey 
link must be provided. 

 
Materials due:   5 business days prior to send 
 

Process: Soon after confirming an email send, AgWeb will begin to 
construct and test your survey, sending sample mailings to 
designated test lists.   

 
 
   
 
 
 
 
 
 
 
 
 
 
 


