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More corn in
2002?

There is a perception
that U.S. corn acreage

needs to increase in 2002,
says Darrel Good, Universi-
ty of Illinois economist.
“Ending stocks could drop
325 million bushels for the
2001 crop. A similar or larg-
er drawdown in stocks in
2002/03 would leave inven-
tories at unacceptably low
levels,” he says. “To reduce
the potential for that to
happen, corn acres may
need to expand by 1.5 to 3
million acres this year. That
means prices that compete
with the soybean loan rate.”

Watch the foxes

When making market-
ing decisions, farmers

need to understand how
the grain industry operates,
says Jacquie Voeks, broker
with the Stewart-Peterson
Group, West Bend, Wis.
“Many farmers may not re-
alize that when an elevator
buys grain, whether the farmer’s
price is fixed or not, the elevator
sells it in the futures market.

“Too much focus is placed on the
season-average futures price in
many of the new programs elevators
are offering,” she adds. “What is im-
portant to a farmer is his net cash
price. What good is it to have a 10¢
better average futures price when
you have no control over the basis?
What prevents the elevator from
widening your basis by an addition-

Template

al 10¢, leaving you no better off?” 
Similarly, she asks, “If you sign up

for a program where you buy inputs
and sell your crop to the same enti-
ty, how do you even sort out your
actual price? Could you have bought
the inputs cheaper elsewhere?

“My grandmother always said, ‘If
you let the fox guard the henhouse,
all you get is a fat fox.’ “

Traceability in style

Japan’s crisis in confidence in its
beef supply is pushing meat

traceability to the forefront as an ex-
port issue, says Phil Seng, CEO of
the US Meat Export Federation (US-
MEF). “Now that mad cow disease
has hit Japan, consumers there are
seeing it as an international prob-
lem—not just a European one. They
feel that if it is in Japan, it is every-
where. They are not differentiating
among sources of beef,” he reports.

Australia and Tasmania have an
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2001 CORN BEANS
DRC 12-mo.* 2.28 4.83
DRC 9-mo.* 2.23 4.65

CORN BEANS
Futures Options Cash Cash Market Futures Options Cash Cash Market 

Sold  Value Sold  Value

¢/bu. ¢/bu. $/bu. % $/bu. ¢/bu. ¢/bu. $/bu. % $/bu. 

AgriVisor Services, Inc.
Bloomington, IL (800) 676-5799 14 -4 2.11 100 2.21 — — 4.46 100 4.46

The Brock Report
Milwaukee, WI (800) 558-3431 7 -6 2.09 100 2.10 12 8 4.43 100 4.53

Deanfield Consulting, Inc.
Des Moines, IA (800) 982-6319 -1 -3 2.05 100 2.01 -1 — 4.43 100 4.42

Dynamic Hedge 
Chicago, IL (800) 933-3996 19 — NA NA 2.27 -10 — NA NA 5.21

Professional Farmers of America
Cedar Falls, IA (319) 277-1278 -2 — 2.15 100 2.13 -6 12 4.29 100 4.35

Stewart-Peterson Group
West Bend, WI (800) 334-9779 -10 7 2.27 100 2.24 11 -3 4.62 100 4.70

Top Farmer Intelligence
West Bend, WI (800) 334-9779  12 7 2.20 100 2.39 -14 -6 4.61 100 4.41

Utterback Marketing
New Richmond, IN (765) 339-4909  39 -18 2.13 100 2.34 -40 11 4.62 100 4.33

VAL-U Hedge
Chicago, IL (800) 933-3996  6 — NA NA 2.14 -14 — NA NA 5.17

*Our benchmark Decision Rules for Contracts, 12-mo. index, modeled at www.e-markets.com, is a daily 
futures price less 20¢ basis, Oct. 1 (year before harvest) through Sept. 30 of the crop year; 9-mo. index is 
Jan. 1 through Sept. 30 of crop year. Market value is the best indicator of adviser performance to compare to
the benchmarks. It reflects (1) the Central Illinois cash price received on crop sold, (2) price on the unsold
balance on the report date, and (3) futures and options profits and losses. Track Records do not include loan
deficiency payments or marketing loan gains, which may substantially change the results. For a free copy of
the Adviser Performance Comparison Table, call (800) 933-3996 
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